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JOIN TODAY!

Representing the Theme,  
Amusement, Water, and  

Family Entertainment Parks of California

UNITING OUR INDUSTRY,
ADVOCATING FOR YOU

WHAT CAPA MEMBERS ARE SAYING

CALIFORNIA
ATTRACTIONS
AND PARKS
ASSOCIATION

Active participation in CAPA has allowed our 
urban, nonprofit park to have a strong voice in 

Sacramento—a voice we wouldn’t have otherwise. 
Legislators and regulators need to know the impact of 
their decisions on small operations. CAPA truly represents 
“strength in numbers” to us.

- Oakland Children’s Fairyland

“
”

Through CAPA, smaller parks can contribute to import-
ant issues and be represented in Sacramento along 

with the big parks.  I appreciate the open communication 
CAPA facilitates with DOSH leadership so we can work 
together better.

- Golfland/Sunsplash”
“

CAPA allows us to network with industry leaders and 
learn more about industry developments across the 

state. We lean on CAPA to serve as a collective voice and 
a statewide industry expert. 

– Disneyland Resort

“
”

Being a CAPA member is like getting an IAAPA 
course on our industry’s legislative obstacles two 

years before everyone else in the world is affected by 
them. That’s worth the membership cost alone. With 
CAPA as a partner, we can rest knowing that our best 
interests are being represented, cleverly defended, 
and strategically addendumed.

- Ripley’s Believe It, Or Not!”

“ Submit your membership application online at 
www.CAPAlink.org 

or call us at 916-706-2939

1127 11th St., Suite 214
Sacramento, CA 95814



CAPA’s government affairs team is 
experienced, knowledgeable, and con-
nected.  They can help you cut through 
the bureaucracy and help troubleshoot 
government-related issues affecting your 
park, including: 

• DOSH Ride Safety Regulations

• ASTM Ride Standards

• Prop 65 Requirements

• Employee Heat Illness Regulations

• Outdoor Lighting Standards

• Wildfire Protections for Employees

• ADA Compliance Issues

• Training Programs

• Labor Law Awareness & Compliance

• Office of Tourism Assessments

430+ attractions statewide

92.3 million visitors 
per year

$12.6 billion in 
direct and indirect revenue 
impact to the state

$1.5 billion annually 
in federal, state, and local taxes

99,028 jobs

$2.7 billion in 
employee compensation

Join the only trade association representing 
California’s amusement parks and attractions. 
From major theme parks to small family-owned 
locations, from destination resorts to non-profit 
parks, CAPA is right for you.
  
Gain Influence on Legislative & 
Regulatory Issues
• Get early analysis on legislation impacting 

your park.
• Address your concerns and protect your interests 

through experienced and effective lobbying. 
• CAPA ensures that issues of importance to you 

will reach California’s decisionmakers.

Strength Through a United Industry
• Amplify the message of our industry’s 

economic benefits.
• Take advantage of CAPA’s partnerships with key 

business and industry coalitions.

Network & Collaborate with Industry 
Leaders
• Join monthly calls and annual events. 
• Connect with other parks and attractions.
• Share information, learn best practices, and 

make key industry contacts.

Industry At A Glance

MEMBER BENEFITS STRENGTH IN NUMBERSTACKLING ISSUES TOGETHER


